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KEYNOTES

HOW CAN I 

INSPIRE MY COLLEAGUES AND 

TEAMMATES TO TAP INTO THEIR 

MOST IMAGINATIVE SELF?

HOW DO WE THINK 

SMARTER & LEANER?

HOW DO I GET VARIOUS 

FACETS IN MY 

COMPANY WORKING 

TOWARDS ONE GOAL?

Lafferty Communications taps into a part of your mind that you never knew existed. 
Through innovation, creativity and problem solving, Lafferty Communications leads 

you down a path toward best practices and uncovers creative ways to empower your 
team to function at the highest level. 



WORKSHOPS

Lafferty Communications leads you 

through OUT-OF-THE-BOX workshops that 

allow you and your team to collaborate 

using methods that draw out solutions and 

better practices for productivity, innovation, 

company culture and much more. These 

unique experiences are tailored specifically 

for your organization’s needs.
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Harness the power 
of the team to 

collaborate and let 
the creative juices 

flow.

Using everyday 
office items, you 
can learn new 
ways to attack 

and solve 
problems.



CONSULTING
LET US CUSTOMIZE A SOLUTION FOR YOU

LETS MAKE MAGIC LEND AN EAR FIND A NEW LENS

Organizations are not 
magical entities that 
operate alone. They are 
an amazing ecosystem 
of people and 
technology, ideas and 
processes. The cool 
connection between X 
and Y (why). But there is 
an interesting divide in 
the business world. 
Departments are 
territorial and often 
think their part is more 
important. One side 
doesn’t have to lose for 
the other to win. It’s not 
a pie! It’s all perspective.

We must listen and 
truly understand the 
problem we are trying 
to solve as well as its 
effect on others. 
This requires us to give 
up our own notions of 
the right answer and 
immerse ourselves in 
exploring the problem 
from multiple points of 
view. That takes time. 
And it’s not always 
easy. But it is possible. 
It takes a willingness 
to revise the problem 
or opportunity you are 
trying to solve.

We also must approach 
each situation through 
the lens of empathy. 
Empathy is the capacity 
to understand or feel 
what another person is 
experiencing without 
having experienced it 
directly yourself. 
You must get inside 
someone’s head and 
inside their heart to 
understand where they 
are coming from. Not 
only the people you are 
designing for and the 
problem you are trying 
to solve, but also the 
people on your team.



BIO & CONTACT
RYAN LAFFERTY
STRATEGIST 
INNOVATOR
MOTIVATIONAL SPEAKER

C O N TA C T  R Y A N
 ryan@laffertycommunications.com . 616  307  7884 . www.laffertycommunications.com

Ryan is an innovator, creative 
problem solver and professional 
educator with a Master of Science in 
Communications Management from 
Syracuse University’s Newhouse School of 
Public Communications and over twenty years 
of experience managing, developing and delivering 
creative solutions to complex problems. His range of 
expertise includes marketing and public relations, design 
thinking, instructional design, e-commerce, corporate 
branding, market research and analysis, media training, internal 
communications, entrepreneurship and corporate social 
responsibility with an emphasis on health care, product innovation 
and higher education. 

Ryan works with teams to ignite creative thinking, design new
 products, enter new markets, explore company strategy, strengthen or 
redefine brands, evaluate new or existing processes and develop team creative 
chemistry by harnessing the Power of &ND (and).



PARTNERS
CHECK OUT THESE 

PAST AND PRESENT CLIENTS OF 
LAFFERTY COMMUNICATIONS


